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Joy Watkins runs her business from Stratford

What’s your hue?
Kay Lockett gets an Aura reading from a life coach who
uses her skills to help out businesses and private clients

T

rue success can only be
achieved when you are
doing something well
suited to your talents
and passions, at least according
to life coach Joy Watkins who
uses aura readings to help
empower people to fulfil their
dreams. American born Joy, 45,
lives in Stratford where she runs
her aura reading and life coaching
business, Joyasha, visiting clients
across London.
She said: “I believe that good
health comes from balanced living
and emotional healing. We want
to help inspire people and
businesses toward lasting and
beneficial change.”
Joy started giving palm
readings for fun when she was 12
years old. She worked in retail and
catering management before
owning her own business. She has
worked in many fields including
neuro linguistic programming,
numerology, colour therapy,
palmistry, tarot, and psychometry.
She then discovered the aura
imaging equipment she uses
today, which she said offers
clients the chance to see for
themselves why their lives are
not going according to plan.
Joy said: “I found the biosensor
equipment in 2002 and I felt it
really showed people simply what
first went wrong and gave them
something concrete to work on.

READING

Kay’s aura is red which means
she’s active, competitive, wellgrounded and independent
“I began to set up a programme
to help them achieve real lasting
change. And it was working. I was
getting feedback that I was able
to encourage people toward
changes that made the difference
between living the life they
wanted rather than living the life
they were given.
“People were changing careers,
buying homes, starting businesses,
and finding real loving
relationships. They were seeing
they had the power to change and
once they got a taste of it they
were going wild with it.”
Go to joyasha.com.

Full interview at wharf.co.uk

■ Joy hooked me up to the
biosensor to give me an aura
reading. I had my reservations
as I’m not sure where my beliefs
lie with alternative therapies,
but I was open to her methods.
I found the reading scarily
accurate as I felt she knew
things about my past and
personality that I have never
told anyone. Her statements
were not generalisations that
could be interpreted to mean
something to everyone. Instead,
she said the colours that were
revealed from my energy centres
told her about specific traumas
in my life and resultant issues
that have arisen from them. We
then discussed how I can
overcome my fears and work
towards a more balanced life.
There will be sceptics as aura
readings are part science and
part belief system. Joy said the
aura was the electromagnetic
field that surrounds the human
body and every organism and
object in the universe. She said
its colour and energy centres
could be read and interpreted.
If anything the session made
me think about my goals and
aspects of my life I would like to
improve – such as making more
time for fun and looking after
myself and not to carry
everyone else’s problems on my
own shoulders.

UKTI sets
its sights
on India
Kay.Lockett
@wharf.co.uk
FOR the third year running, UK
Trade and Investment London
and the London Development
Agency are to organise a
marketing scholarship
programme for senior
managers of small and
medium-sized businesses
looking for a competitive edge
in India.
The 2011 programme will be
hosted by the SP Jain Institute
of Management and Research
in Mumbai.
An intensive five-day
marketing course (March 2125) promises to feature the
latest marketing management
theories and case studies,
presented by “renowned
lecturers and guest speakers
from the industry”.
This will be followed by an
opportunity to undertake a
week-long business
attachment with an
appropriate Indian company.
For more information,
copies of the scholarship
application form and
brochures, email UKTI via
Indiacholarship@
uktilondon.org.uk, call 020
7593 8058 or go to
uktradeinvest.gov.uk/ukti/
london.
The closing date for
applications is December 29.

Students compete for investment
Rob.Virtue
@wharf.co.uk
A DRAGON’S Den style event for young
people was held at Clifford Chance last
week.
Teams of 16 and 17-year-olds were
each given 10-minute slots to present
their products to a panel of judges and
hoped to wow them with innovative
and creative ideas.
The Pitch 4 Change initiative, which
aims to improve links between
businesses and young people, saw over

100 attend the building at Bank Street
last Wednesday.
Seven teams took part in the event
with two taking away £500 and the
others winning prizes down to £105.
The five judges included Clifford
Chance lawyer Ashvin Seetulsingh and
Morgan Stanley’s head of research
Rupert Jones.
“As a firm, we think it is important to
try and improve the quality of life in
the communities where our employees
live and work,” said Mr Jones.
“This initiative enables our employees

to make a real difference by working
with young people to instigate positive
social change in their communities and
by helping them to develop leadership
and teamwork skills as well their
presentational talents.”
Clifford Chance’s community affairs
manager Cathy Jones said: “To be able
to think of an idea, pitch it to a highprofile judging panel and then put it
into action will hopefully mean that
the students taking part will develop
a range of skills that will stand them
in good stead for the rest of their lives.”

Paying
what its
worth

KPMG has been
recognised for its
work towards the
Living Wage.
The Wharf firm
picked up the Living
Wage Employer of
the Year prize at the
London Citizens
annual general
meeting
last
Thursday.
The firm began
paying the Living
Wage in 2006.

